
Dear Colleague 

Your Bank Holiday newsletter brings a choice of hot topics and our quiz to while away a rainy moment.  

Audience Base for All!  

Following feedback from readers of Audience News, we’ve been in negotiation with colleagues in 

Scotland to see whether the excellent free ‘AudienceBase’ tool can be made available throughout the 

UK.  We’re delighted to announce you can download it from here now. Perfect for professional and 

amateur organisations who can’t afford a full box office system, the software allows you to record 

customer data quickly and easily, run targeted mail or email campaigns, conduct research and record 

event booking details and financial information.  AudienceBase was developed as a project of HI-Arts 

through the Scottish Arts Council and Audience Data UK. 

Reflections on Taking Part 

We reported last week on the release of the new Taking Part figures in England.  Our Chief Executive 

David Brownlee has now had a chance to digest and says: ‘These are less useful figures because the 

sample size was so much smaller than previous years.  There’s been lots of media coverage of 

continued reduction in library usage, but actually there’s no statistically significant difference from 

last year.  That doesn’t mean the numbers haven’t gone down, it just means the volume of the data 

isn’t large enough for meaningful measurement.  With further pressure on budgets in the coming 

years, there needs to be a serious look at how we maintain high quality reporting on important 

trends while reducing costs.  More useful than this year’s data is DCMS’s excellent new tool for 

running your own reports based on Taking Part data’.  More on this in ‘Resource of the Week’ below. 

Digital Futures 

More hot off the press news! New and exciting research, about to be launched, from Arts & Business, 

Arts Council and MLA explores how digital technology has transformed audiences’ engagement with 

culture.  Some really useful case studies, and digital research from A&B here.  

Stamp of approval  

‘Living Places Culture and Sport Planning Toolkit’ gets the stamp of approval from the Homes and 

Communities Agency as best practice for place making.  Essentially this is a toolkit to support 

planners and developers in placing sport and culture at the heart of new residential design.  Read 

more here.  

Open Culture i-App 

Going back to school or work even?  If you are looking for a free Culture App for your iphone then 

look no further than here. Upload the app to your super cool iphone and with the ‘Ideas and Culture’ 

option you can view podcasts and radio shows that will tune you into some striking commentary and 

analysis from some of today’s most interesting thinkers! This season’s must have.  

http://www.ganeaudiences.co.uk/resources/audiencebase
http://www.artsandbusiness.org.uk/central/research/Digital-creative-futures.aspx
http://www.bit.ly/b5SSrC
http://mashable.com/2010/08/24/back-to-school-iphone-apps/


 

Request spot 

Our colleagues at digyorkshire.com at &Co are running a survey to find out exactly what arts and 

culture means to the public in the light of current debate about public spending. Join the facebook 

group here.  You can also fill in the (short!) survey here.  Further information available via email. 

All About Audiences are pleased to announce a new seminar on Sense & Accessibility: Marketing 

Effectively to Deaf & Disabled Audiences on Tuesday 28 September in Cumbria. This seminar looks at 

opening out your organisation’s work to a wider audience by making it more accessible, and making 

sure that your message is getting out there.  For further information and to book click here. 

The AMA has just announced a new training programme A way with words – a one day workshop on 

creative and persuasive copywriting that will be touring to five UK locations over the next few 

months. For more information and to book click here. 

Resource of the week – Taking Park NETQuest 

This is billed as ‘a simple tool that allows you to construct tables and graphs using data from the 

Taking Part survey’, and it does pretty much what it says on the tin.  Want to know if how much 

someone earns has any impact on whether they read in their free time?  Or the proportion of 

population that hasn’t attended or participated in the arts but has visited a library in the last 12 

months?  Answers to these and a million other questions available here.  Anyone who has used the 

Active People diagnostic (available here) will pick it up right away and you can even log in using the 

same user name and password.  Even beginners should find it is simple to use though.  One word of 

caution: the Talking Part NETQuest for some reason does not report on confidence interval so you 

can’t see the margin of error in the reports you run.  Be careful not to make bold claims based on 

small proportions of the overall sample! 

Taking Part quiz winner 

Using Taking Part data we asked what the percentage increase of ‘adults visiting a museum, gallery 

or archive’ was when comparing 08/09 with 09/10.  The answer is 2.2% (in 08/09, 44.5% adults 

visited a museum, gallery or archive and in 09/10, 46.7% of adults visited a museum and gallery or 

archive).  Congratulations to Ms A Turton of London who wins the ‘Keep Calm and Carry On’ coaster 

and fridge magnet combo.   

This week’s ‘digital future’quiz 

According to initial findings on the Digital Futures link about three fifths of the online population 

have a social media profile and culture is being talked about in these spaces.  What percentage of 

this online population find out about arts events in this way?  Prize: we’re going retro techno with 

this week’s prize – a small hand held space invaders game to play on the bus, plane or train – who 

needs an i-phone?   Deadline for entry:  5pm, Thursday  2nd September.  Just reply to this email with 

your answer.   

http://www.facebook.com/home.php#!/group.php?gid=107725349285146
http://www.surveymonkey.com/s/JW53RSK
mailto:rachel@digyorkshire.com
http://www.allaboutaudiences.com/senseandaccessibility
http://www.a-m-a.org.uk/event_detail.asp?id=338
https://www.kmrsoftware.net/netquestdcms/login/login.aspx
http://www.webreport.se/apd/main.aspx


This Week’s blog: ‘Talking to the 70%’ by Sarah Boiling 

‘A sobering statistic that almost 70% of audiences for performing arts events in London are attending 

just once in three years was the starting point for research that Audiences London undertook with 

twelve of London's most innovative producing theatres. The research (which was funded by ACE) aims 

to help us understand more about why these people didn't return and what could be done to entice 

them to do so.  

Sharpening up our customer focus is likely to be one of the ways successful arts organisations will 

weather the tough times ahead; reflecting on this piece of work I was reminded of some principles 

that could stand us in good stead.’   

Click here to read the rest. 

Been forwarded this email and want to sign up for future editions?  Email subscribe@audiencesuk.org  

Don’t want to hear anymore about audiences and audience development?  Email 

unsubscribe@audiencesuk.org 

Have a creative Bank Holiday weekend! 

Gerry  

Gerry Wall 

Business Manager 
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