Dear Colleague
This week’s issue brings you hot topics galore as well as our usual quiz to enthral and entertain.
*%% STOP PRESS ***

Hot-off-the-press! The DCMS has released the latest data from the 2009/10 Taking Part survey which
provides reliable national estimates of engagement with sport, libraries, the arts, heritage and
museums & galleries. It contains data for both adults and 5-15 year old children. For further
information and to read the hot off the press report click here. AUK comments next week...

Multi-tasking media

The old catch up with the young as the average Briton spends half of their waking life using media
and communications claims Ofcom. “ For the first time we have mapped the totality of
communications use over one day," said Peter Philips of Ofcom. See and read more here.

Impact Survey

Arts Quarter Launches the 3rd Economic Impacts Survey to plot the ongoing affects of the current
economic climate on culture and the wider not-for-profit sectors. We’re all aware this is a critical
period for the evolution of these sectors as we await the findings of the Government’s
Comprehensive Spending Review when the EIS findings will also be announced. The survey invites
respondents to share views on Government policy to create a new political agenda for the arts and
charitable sectors at large. Closes on 20" September - to take part now click here.

Accessing Culture

The final European Commission report 'Access of young people to culture' has just been published by
Interarts. The report illustrates the need to build bridges between school, family, youth workers and
the local community, as well as the need to develop links with those in charge of youth, culture,
education, family and social affairs. In addition it suggests strategies to be developed at all levels of
governance. Read the report here.

English Heritage goes in depth

English Heritage is developing a number of Thematic Research Strategies which address some of the
most critical issues facing the historic environment today. They are primarily intended to help English
Heritage identify research which will further the organisation’s goals and to provide criteria for the
allocation of research resources in a highly competitive arena. The strategies are available here for
comment.

Lose it in a Museum

According to new research museums in the United Kingdom are the best place to lose wallets as
almost half of them are returned to their owners. The research concluded that almost half of wallets
misplaced at cultural centres were sent to their owners. Over a coffee click here.


http://www.culture.gov.uk/publications/7386.aspx
http://www.bbc.co.uk/news/technology-11012356
http://www.artsquarter.co.uk/news.html
http://ec.europa.eu/youth/pdf/doc1790_en.pdf
http://www.english-heritage.org.uk/professional/research/strategies/research-strategies/
http://www.indiavision.com/news/article/international/92573/#ixzz0wxvd2qMP

Request spot

Just a reminder to get lobbying. You may recall our earlier piece on Audiences Central CEO Ni Singh
who met PM David Cameron earlier this month and asked what role our PM saw culture playing in
the ‘Big Society’. Cameron’s answer was predictable, the cuts are a certainty. However, there did
seem to be dim, if distant, possibility that the level of funding cuts could be reduced. Lots of useful
emails for us all to lobby in the article which you can read here.

Resource of the week — new resource for culture and health

Since the closure of the national Network for arts in Health 3 years ago there has been no strategic
overview or national lobbying organization to represent the arts and health infrastructure — until
now. London Arts In Health Forum has now compiled and launched a website which supports
research in this area, more information here.

For more information on the upcoming Health and Wellbeing 2010 conference on 14™ October in
London click here.

Last week’s ‘Ukulele’ quizz

What does Ukulele mean and how many of the audience took along their own Ukulele’s to join in
with 2009’s last night of the proms? Answer is ‘jumping flea’ and ‘nearly 1,000 ‘bring your own’
participants joined in. Strong competition this week for the George Formby CD which goes to Mr J
McMahon which is doubly exciting as his Gran went to school with George!

Take Part in this week’s quizz

Using the aforementioned DCMS report (clue 1) as inspiration we thought to ask what the
percentage increase of ‘adults visiting a museum, gallery or archive’ was when comparing 08/09 with
09/10. Clue 2 is that you wont need to read too far into the report for the answer. This week’s prize
is a very red coaster and fridge magnet set with the nostalgic and all-too-fitting ‘Keep Calm and Carry
On’ strap line emblazoned on them. Deadline for entry: 5pm, Thursday 26 August. Just reply to this
email with your answer.

This Week’s blog: ‘Staycationing’ with James Gough

‘“l"ve just returned from a one week staycation (as th
had the most amazing views looking down the valley to Corfe Castle. So it was no surprise that we found

ourselves there. Corfe Castle is not only the inspira
property. The Castle was great, the family guide book was good and as we paid for our tickets we were politely

asked if we would like to become members of the Trust (free gift included).

I recalled hearing recently that the National Trust has more members than all the political parties combined,
and that started me thinking, how many members do the National Trust have and how much income does that
generate for them? Back home a little Googling found


http://www.audiencescentral.co.uk/news/?id=861
http://www.cultureandwellbeing.org.uk/
http://www.govnet.co.uk/health

The National Trust is independent of Government and receives no direct state grant or subsidy for its core work.

So, as t h elyourfutary deperidslomtiee ededous support of 3.6 million members, 14.8 million

visitors and 55,000 volunteers, as well as benefactor
million, that's a f air |iythlrowfitheycconnts rakeadsthemembars | i tt 1 e f urt
generated £121,987,000 or 31% of their annual expendi
Council Engl and) . I have to confess | was extremely i

Click here to read the rest

Been forwarded this email and want to sign up for future editions? Email subscribe@audiencesuk.org

Don’t want to hear anymore about audiences and audience development? Email
unsubscribe@audiencesuk.org

Have a genius weekend.
Gerry

Gerry Wall
Business Manager

WORKING TOGETHER TO INCREASE CULTURAL ENGAGEMENT
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